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Spotlight on IFDA Leaders - Laura Davis, AIA, IFDA
Vice President of Public Relations, IFDA Texas Chapter

“Building rapport and strong

relationships will always serve 

you well.”

Laura Davis, principal at HPD 
Architecture, Dallas, Texas, adheres 
to this mantra in every aspect of her 
firm’s activities and her industry 
initiatives. From new projects to 
cultivating clients and, ultimately, 
HPD’s outreach to the community, 
Ms. Davis has been a guiding force 
in taking HPD to the next level. A 
registered architect and interior 
designer, Ms. Davis is using her 

creative skills and ability to think beyond the status quo of marketing 
and business development. 

In January 2009, Ms. Davis assumed the position of Director of Market-
ing for HPD Architecture. Although this was a new area of responsibil-
ity for her, she thought that by branding and promoting her firm in 
novel ways, these would enhance the firm’s business development 
efforts. For the last year and a half, Ms. Davis has “made a difference” 
both for HPD and by establishing herself as a leader in marketing and 
networking for architects and design professionals.  

What are the ingredients to Ms. Davis’ marketing strategies? She has 
been instrumental in creating a broad web presence for HPD via social 
media outlets. She uses her company’s website, Facebook, Twitter, and 
LinkedIn pages to build relationships with current and prospective 
clients, consultants, and vendors. She is the co-host of the audio 
podcast The Architecture Happy Hour and author of the Dallas 
Architect blog. These various venues allow her to offer valuable 
content as well as a place to promote events. 

In addition, Ms. Davis is the founder of The Architecture Happy Hour 
networking group on www.meetup.com. Designed as a way to bring 

together local design professionals and related industries, the members 
build strategic alliances, discuss what’s happening in the community, 
and create referral networks to help grow their businesses. The 
networking group, which started in January 2010, has already grown 
to over 400 members in the Dallas-Fort Worth area.

Her experience and success has resulted in not only a measurable 
increase in business for her firm, but also multiple speaking invitations 
on the subject of marketing and social media for the design industry. 
This fall she will be speaking at the American Institute of Architects 
conventions in Texas and Minnesota about new and creative marketing 
strategies for architects.

In her current role with the IFDA Texas Chapter, Ms. Davis saw the need 
to increase chapter membership and reach out to prospective students 
and new professional members. She focused on building a better way 
to “get the word out” and along with her fellow board members, they 
actively use Facebook and Twitter profiles, LinkedIn status updates, the 
IFDA Texas Chapter LinkedIn group, and enhanced event promotion 
through Meetup.com and Constant Contact to reach a broader 
audience. Technology changes quickly but some things always stay the 
same, most notably, the importance of building relationships.

“People do business with people they know, like, and trust,” says Ms. 
Davis. “You must give first and the rewards will naturally follow.” 

Connect with Laura Davis, AIA, IFDA

http://www.TheArchitectureHappyHour.com

http://www.hpdarch.com

http://www.facebook.com/ifdatexas 

http://twitter.com/ifdatexas 

http://www.ifdatexas.com
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